
Microsoft: 
Mauritius Incentive
Audience: 42     
Location: Mauritius 
Project: Incentive Trip



Background & Objectives
After a successful trip to Marrakech, Microsoft challenged us to present a second 
inspirational destination for their UK highest sales performers. The destination 
needed to be highly aspirational and the programme strike a balance between 
time spent together and time to chill.

The Experience
• During the five day trip, 21 winners and their partners were treated to a private 

catamaran cruise including snorkelling and some opportunistic whale watching!

• A day of leisure enabled guests to indulge in deep sea fishing, watersports, 
luxurious spa sessions or some simple sunbathing and relaxation

• Evening dinner included a Mauritian beach BBQ with the freshest seafood and 
a Sega dance troupe entertainment, as well as a visit to Mauritius’ best fish 
restaurant

• Finally, guests enjoyed a gala dinner at the exclusive Saveur des Iles

Results & Outcomes
“Better than outstanding.  Off the scale – just fantastic! Plenty of time to do things in 
smaller groups of like-minded people and a good number of opportunities to get 
together with the whole group. Could not have been better!”
Sales Manager, Microsoft
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